SUERONCOEZ=N
eSS IER ()

SRLEDHE
F/A6BEIAEIAAI XA BHEB
(BEAPEHRFEFEDIUHE) ¢ 0165496711

P
e PRIESN

iZEER 5 L ARAAT > FAMEEDEBN 2 EH LT
S5 BOFEEDIEBNLEEBANL?

UK [BEAEAAT F 2N ] HESLT. BR-BHATDIRY NEEZSHIOL (8
&Fhl OPRZITO>TUVET,
QL= EE
RLEMEEFZEFREHICDHI DS TR THZ L. FMZ PR ULIEWEEZXTWLDA
QI BANUN (—EBIRHR)
MABTEANRY b EOBABNVILY T (B I2HIDINHENT TR (FLIR) .
DEPHNKREFEEDN (WERERMMH ). I8ATIRY (RREPIEZLX) 7HE
BANTLLEBHLTLET D

X0, el
T A

%gﬁﬁr%wgﬁﬂJ@ﬁﬂguﬁb%ﬁofuiv!ﬁb<@5@:ﬁﬁ:—ﬁ@53ﬁ%<ﬁ

BET

HEBEFCVS—EE

ARG — L~— DR

[% - 42 - fHQEH LT  RBEFTEANE (551 OI%M]

| Ebdoradd
B EE - —{ 50,000 3
HEE  SNEERCERERFLRICBH AL EF

EMUSHE EBEEFEEVS— 0165403575

W@@g@%ﬁ@ﬁ@@t&
=L E=

o= |

= Bl

Feny

WAL TS LERRALEA LS L TORER

L TN

REFNS (8K AR BAKME ELENR  BRREXEMNEOIRA] WD A—
IDBWZ. 5 ARDEBIEZ L5 DIEHICIYAFTR—IILPFE A NTFERSHAREL
EWVWDo AEBBRDTRHRIERT Do

(7 RATR

OREAENEY . [BHEOBASE] BELTBHMBUA—LFESNTNDE NS
BRSBTS EENTOET . R TE. ZOESBA—LEEELTVEL A,

@A LEREINEURLIEZ I ERTBE T FR— I LEESBY T RCDBAY.
BABRE RS CHERINBBEDWECH>TEEN B ET

OREILSCH, RETBRTPIL Yy NAH, TRES, AFBHRY 1 FBEEN
ERBA—LPTI— M AyE—T (SMS) DBAASHEELTVET . BLEX—
LBEERBICEMLANESCLEL &S,

Nayoro Public Relations 2024. 6



	15p ジンギス艦隊・消費生活

